SUBMISSION
Introduction
I am currently leading a collaborative Teagle Foundation grant among Franklin & Marshall College, Bucknell University, and the Wharton School of the University of Pennsylvania. Under this grant, these three institutions will enhance their undergraduate business, management, and leadership curricula with a stronger representation of liberal arts content, skills, and pedagogy. Project collaborators—each representing a distinct organizational approach to undergraduate business education—will incorporate relevant liberal arts subject matter content, core liberal arts skills (e.g., listening, critical thinking, reading, writing, speaking, quantitation), and applicable liberal arts pedagogy (e.g., the use of narrative) into existing or new business education courses on each campus. Ultimately, we will create and disseminate a “toolkit” for use by faculty at institutions representing the continuum of higher education who aim to enhance the impact of liberal arts learning across the undergraduate business curricula. 
Theoretical Foundation and Teaching Implications
In its recent BELL (Business, Entrepreneurship, and Liberal Learning) study
, the Carnegie Foundation identified a crucial feature of much of business education: 
Typically, students are asked to learn and apply standard business concepts without considering their origins and broader significance. When concepts are taught in this way, students tend to see them as corresponding to some objective reality instead of tools created by human beings. This problem is exacerbated when individuals remain embedded in a single conceptual frame over an extended period of time (as the dominance of the efficient market model in business almost ensures), coming to treat the model as real even if they are aware at some level that it is not. (p.75)
Such a blinkered approach to the study of business deprives students of exposure to the broader social, cultural, and ethical dimensions of their professional choices and relationships. In doing so, this approach undermines students’ potential for effective leadership and responsible decision-making, for effective leadership requires not simply manipulating, however skillfully, an abstract conceptual schema, but a deeper understanding of the more complex and nuanced world any single conceptual schema can only partially illuminate. Further, responsible decision-making in professional practice calls for an awareness of the multiple potential frames for business choices and the ability to couple market considerations with a broader range of values.
Franklin & Marshall, Bucknell, and the Wharton School share a commitment to explore, together, ways of amplifying the focus on liberal arts content, skills, and pedagogy in the business education of their undergraduate students. Each institution will incorporate liberal arts content and enhance liberal learning through curricular or course revisions as appropriate to each school’s institutional context. For the purposes of the proposed initiative, “liberal learning” comprises four critical dimensions: analytical thinking, multiple framing, reflective exploration of meaning, and practical reasoning. 
The efforts of our heterogeneous collaboration–an interdisciplinary department within a classic liberal arts college, a pre-professional management program on a liberal arts campus, and a prestigious business program within an Ivy-League research institution–will exemplify how to combine liberal arts content, skills, and pedagogy with business education across all levels of the undergraduate curriculum and in a variety of institutional contexts. Our project will provide useful examples and innovations–a “toolkit” of sorts–to business education programs housed within a rich array of institutional contexts.

Session Description

In leading this roundtable discussion, I will begin with a brief overview of this collaborative Teagle grant and then highlight a sampling of course innovations that are developing under the grant. Specifically, I will introduce the following innovative course combinations:
1. Sustainable Business and Literary Narrative
2. Marketing and Gender Studies

3. Entrepreneurship and Improvisational Dance

4. International Business and Political Ecology

5. Corporate Law and Political Theory

Participants will then be engaged in a discussion of three central issues. First, they will examine the ways in which these course collaborations might enhance the ability of students who graduate with business majors to generate innovative and creative solutions in the business world and beyond. Second, they will explore how such course experiments might foster in business students not only synthesis but also divergent thinking while chipping away at the false dichotomy of pre-professional education as diametrically opposed to liberal education. Third, participants will engage the question of how these collaborations might help faculty and students articulate and cultivate ways in which both the liberal arts and business can benefit from a “bidirectional feedback loop” of interdisciplinary instruction and experiences.

Our discussion will conclude with an exchange about the potential for these course innovations to be applied in a wider variety of higher education institutions across the country. We will explore both the positive value and possible challenges for incorporating these pedagogic innovations in different types of colleges and universities. In particular, we will explore the role of institutional identities and cultures for their potential impact in the dissemination of the course collaborations. What institutional factors are most significant in this regard? What are the best strategies for engaging positive institutional change in this area?   My hope is that participants will be inspired to think in new ways about the possibilities for creatively integrating business and the liberal arts on their home campuses.
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